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Harbor Beach Marriott Resort & Spa  
Receives Prestigious 2006 Gold Key Award For 15th Year 

 
Secaucus, NJ – Harbor Beach Marriott Resort & Spa has been awarded the prestigious 
Meetings & Conventions Gold Key Award for 2006, marking the 15th year that the luxury 
resort has been honored by the industry’s most discerning meeting planners. Determined 
by Meetings & Conventions’ subscribers, the Annual Gold Awards were based on the 
overall professionalism and quality of the property.   Celebrating it’s 29th year, the 
readers honored 180 domestic and 20 international hotels and resorts as Gold Key 
winners. 
 
“We are thrilled to receive the prestigious Gold Key Award out of hundreds of nominated 
properties,” said MaryGrace McCaffrey, director of sales & marketing for Harbor Beach 
Marriott Resort & Spa.  “This award acknowledges the level of service we pride 
ourselves on delivering and that our guests have come to expect.” 
 
The four-diamond rated resort is tucked away on 16 sun-drenched oceanfront acres and  
is Fort Lauderdale's preeminent resort.  The resort also offers 30,000 square feet of 
flexible indoor meeting space, 22,500 square feet of outdoor oceanfront terraces and 
200,000 square feet of sparkling beach for signature events. 
 
For information on booking your next meeting, visit www.marriottharborbeach.com or call  
(954) 766-6133. 
 
Harbor Beach Marriott Resort & Spa, a four-diamond rated resort tucked away on 16 sun-drenched oceanfront acres, is 
Fort Lauderdale's preeminent resort.  Each of the 637 guest rooms, including 35 luxurious suites, feature two-lined 
telephones with message service, data ports, high-speed Internet access, 25” cable TV with PlayStation capability, 
deluxe bedding, in-room safes, individual climate control, mini-bar and more.  Most accommodations offer private 
balconies.  Listed in “100 Best Spas of the World,” the Spa at Harbor Beach is a 20,000-square-foot, $8 million seaside 
oasis boasting 18 private treatment rooms, a private spa pool, sauna, whirlpool, eucalyptus steam rooms, private 
lockers, health-oriented Spa Café, fitness center, yoga and Pilates classes and motion studio overlooking the ocean.  
3030 Ocean is the hotel’s fine dining waterfront restaurant offering modern American seafood under the helm of famed 
executive chef Dean James Max.  Guests looking for a more casual dining experience can visit Riva and Cascades 
restaurant.  The resort also offers 30,000 square feet of flexible indoor meeting space, 22,500 square feet of outdoor 
oceanfront terraces and 200,000 square feet of sparkling beach for signature events.  Located just 10 minutes from Fort 
Lauderdale/Hollywood International Airport, the resort offers guests the seclusion of a tropical resort, with all the 
exciting dining, shopping, entertainment and cultural options of the city at its doorstep.   Harbor Beach Marriott Resort 
& Spa has just received the Fodor’sChoice 2006 distinction, which recognizes the resort as one of the top hotels in Fort 
Lauderdale. 
MARRIOTT INTERNATIONAL, INC. (NYSE:MAR) is a leading lodging company with nearly 2,800 lodging 
properties in the United States and 67 other countries and territories.  Marriott International operates and franchises 



hotels under the Marriott, JW Marriott, The Ritz-Carlton, Renaissance, Residence Inn, Courtyard, TownePlace Suites, 
Fairfield Inn, SpringHill Suites and Bulgari brand names; develops and operates vacation ownership resorts under the 
Marriott Vacation Club International, Horizons, The Ritz-Carlton Club and Grand Residences by Marriott  brands; 
operates Marriott Executive Apartments; provides furnished corporate housing through its Marriott ExecuStay division; 
and operates conference centers.  The company is headquartered in Washington, D.C., and has approximately 143,000 
employees at 2005 year-end.  It is ranked by Fortune® magazine as the lodging industry’s most admired company and 
one of the best places to work for.  In fiscal year 2005, Marriott International reported sales from continuing operations 
of $11.6 billion.  For more information or reservations, please visit our web site at www.marriott.com.  
 
Meetings & Conventions (www.mcmag.com) is a division of NORTHSTAR Travel Media LLC, publishers of 
worldwide directories, periodicals, electronic products, and destination information services for the travel, meetings 
and hospitality industry. 
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